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The strength of is what surrounds us: the territory in which we were born and 
where we still operate, our local partners, the people who have always been closed to us.
                                supports social and territorial responsability by sharing its VISION with the 
entire supply chain and giving its Made in Italy products a sustainable base.

Our commercial and production partners are selected on an ethical base and they all must be 
certified for their quality and for their commitment to the environment.

Almost 70% of suppliers do work in the surroundings of our headquarter, within a radius of 
50km; specific standards are followed and at the same time transport managment is optimized 
thanks to short distances.

MADE IN ITALY & SOCIAL RESPONSIBILITY
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LCA (LIFE CYCLE ASSESSMENT)

What are the potential impacts of our production
processes on the environment and human health? We
respond to this question with a daily commitment to the
responsible design of every single product: we select the
safest materials for humans and the environment, we
develop products that can be disposed of through
separated recycling at the end of their lifecycles, and we
monitor our packaging to minimize the production of
waste materials.

ERGONOMICS FOR A HEALTHIER WORKING
ENVIRONMENT

Living and working in a healthy and safe environment,
promoting compliance with safety and well-being
standards – both at work and at home – and preventing
injuries and illnesses linked to poor posture: these are our
commitments to users of Sediaufficio seating.

WE HAVE SET OURSELVES AMBITIOUS GOALS TO REACH BY 2025:

• Considerable reduction of waste produced

• Reduction in the use of water

• Reduction in CO2 emissions

• Reduction in the impact of chemicals

• Reduction of energy consumption from
traditional sources - energy renewable sources

• Increase in the number of CAM certified products

• ISO 14001 certification

• Increase in the percentage recycled materials every year

• Optimization of packaging to get closer to the goal of zero plastic used.

TO THE FUTURE AND THE JOURNEY CONTINUES ...
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